
Current issues in childhood 
overweight and obesity: a clinical 

and public health perspective. 



Many factors influence a person’s diet.  
• Human biology and physiological needs 

• Costs of food and level of income 

• Preferences formed by culture, religion, 
information and advertising 

• Social changes in work patterns and gender 
roles 

• Globalization and its influences through trade, 
investment and information 

• Public policy 

 
Policies to improve diets have been 
rather timid, with some significant 
exceptions, such as the PDS of India or 
rationing in wartime UK. 



• Double burden - biology 

• Eating habits – fast food out or home 

• FDI in food retail 

• SSB 

• Fat tax 

• Junk food debate 

• Migration 

• What don’t we know? 



Fast foods- problem or marker? 

• Fast food is certainly higher in caloric density 

 

• But is it the only dietary cause of obesity? 

 

 





So what do we do? 

• Ban fast food in schools? 

 

• Educate children about what is good for 
them? 

 





FDI 

 



http://civileats.com/2013/07/17/mexico-public-health-rising-obesity-and-the-nafta-effect/ 
http://www.iatp.org/documents/us-exports-obesity-epidemic-to-mexico-says-new-
study#sthash.6yfQqmMq.dpuf 
 

The study notes that the increase of obesity and overweight in Mexico 
coincides with the implementation of the North American Free Trade 
Agreement (NAFTA).  
The resulting increased consumption of snack foods, soft drinks, processed 
dairy and meat products, combined with increased foreign direct investment 
(FDI) of U.S. corporations all along the food supply chain—from production 
and processing to restaurants and retail—has changed the Mexican food 
environment and contributed to rising obesity rates nationwide.  



• 60% of FMCG’s 

• Less erosion of wealth 

• Increased incomes; Guaranteed  

• Lines of credit - government 

• Aspirations – increasing tele-density 

• Mobility 

• Less saving, more spends 



Ban advertising? 

 



Children see, children do: Will Mexican kids slim down by 
watching less candy ads? 

http://www.foodnavigator-usa.com/Regulation/Mexico-restricts-confectionery-and-chocolate-advertising-to-children 
 

Just a week after Mexico 
banned commercials for 
soda, snacks and 
confectionery products 
during cinema showings of 
children’s movies and during 
children’s TV programming, 
Mexican authorities say ads 
for Nestlé, PepsiCo, Coca-
Cola, Hershey´s and 
Holanda products are 
already out of line with the 
new rules. 
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Ban attractive packaging? 

 





Sugary drinks – SSB’s 

• There is a LOT of sugar in soda drinks 

 

• WHO new guidelines on sugar – limit to 10% 
energy or even 5% 

• That is =1500/10+150 

• 150/4 = ~40 g/day 

• Or 20 g/day = 5 teaspoons 



So how much sugar in a SSB? 



No added sugar? 

Fruit ‘juice’ with no added sugar: 13g/100 ml 





Trends in production  of food groups – India  

1951 - 2010 

 

Directorate of Economics and Statistics (2013). Agricultural Statistics at a Glance 2012.  New Delhi: 
Ministry of Agriculture, Government of India.   
 
DAHDF (2012). Basic Animal Husbandry statistics, 2012. AHS series 13. New Delhi: Ministry of Agriculture, 
Government of India.  
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Beverages 

Salt/Sugar 

Fruits 
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Cereals 



Tax fat? Fat tax? 



Based on the the findings of the studies we reviewed, we estimated that small 
taxes or subsidies were not likely to produce significant changes in [body mass 
index] or obesity prevalence 

Need a 20% tax for effectiveness 
 
Danes simply went across the border- cookie runs 

France- palm oil tax- the Nutella tax 



Junk food 

• What is it? 

• Fast food? Street food? 

• Vendor food? 

• Restaurant food? 

 

• Banning ‘fast food’ in schools? 

• What to ban? 

 

• Junk eating behaviors 





Migration 

A population in flux 

100 million – Census 2001 

 

Migration (figures) 
• Rural – Urban (21%) 

• Urban – Urban (15%) 

• Urban – Rural 

• Rural – Rural (55%) 



The appearance of overweight with migration 
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Odds of 
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overweight 



What do we NOT know? 

• The Indian context 

• Fast changing socio-economic scenario 

 

• What are the drivers? 

• How can we communicate? 

• What can you do for the individual? 






